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®OPMYBAHHS €KO-PEKJIAMU B CYHACHOMY
APXITEKTYPHOMY CEPEJOBHUIIII

AHOTaIisA: pO3rISHYTO (QOPMYBaHHA €KOJIOTIYHOI pEeKJIaMH SIK OJHI€T 31
CKJIQJIOBHX E€JIEMEHTIB JU3aiiHy apXiTEeKTYpHOTO CEpeIOBHIIA, [0 BINIUBAE HA AKICHI
XapaKTEePUCTHKU MicTa. BHSBIEHO HOBI MOXIHMBOCTI TBOPYOTO MEPETBOPECHHS
MICBKOTO CEpEellOBHUIA, TPU SIKOMY BUKOPHCTOBYIOTHCS SIK Cy4YacHI I1HHOBAIIiiHI
TEXHOJIOT1i, TaK 1 XyJOXHI 3ac00M, XapaKTEpHI Uil HOBUX BHUIIB 00pPa30TBOPUUX
MUCTENTB. PO3IIISIHYTO €KOJIOT14HI MPOEKTH MPOBITHUX PEKJIAMHUX areHTCTB B I
cohepi.

Kirro4yoBi  cioBa: €KO-pekjiamMa, CKOJIOTIYHUK TIiAXiJ B peKiIaMi, Ju3aiiH

apXITEKTYPHOTO Cepe/IOBUIIA, MIChKE CEPEIOBHIIE, 3€JI€HI TEXHOJIOT1].

AHTPOTIOTeHHUH BIUTMB Ha OTOUYIOUYE CEPEOBUIIE Ta PIBEHb AeTpaiallii sKOCTi
MICBKOTO CE€PEIOBHIIA CTABUTH €KOJIOT1UHY MPOOJIEMY B paHT HAWBAKIIMBIIINX MTUTAHb
CBOTOJICHHS, IO Tependavyac BHPINICHHS HU3KA TUTaHb B Taly3l JW3aiHY
apXITEKTYPHOTO CepeIOBUIIIA.

CydacHe apxXITEeKTypHE cepedoBHIlNe (HOPMYETHCS 3a JOMOMOIOI0 YUCICHHUX
CKJIQJIOBUX, y TOMY WYHCJIl pEKJIaMHUX TOBIIOMJIEHb. SIK OJAMH 3 €JIIEMEHTIB
apXITeKTypHOTO CEPEIOBHINA, pEKJIaMHEe TMOBIAOMJICHHS aKTUBHO 3aBOHOBYE
1H(pOpMaLIHHUHN IPOCTIP Cy4aCHOTO MICTa, B PE3yJIbTATI YOTO BiIOYBA€ETHCS 3MICTOBHE
PO3MUBAaHHS HOro IMPOCTOPOBUX KOPAOHIB: pEKJIaMa BUKOPHCTOBYE PI3HOMAHITHI
TUIIOBI MPEIMETH 1HKEHEPHOTro W MICBKOro OOJaaHaHHs, 1H(QOpMAIiiiHI 3HaKU 1
MOBEPXHI, NEPEPOPMATOBYE iX I BUPILIEHHS KOMEPLIMHUX Ta YTUIITAPHUX 3aB/IaHb
32 JOMOMOIOK MPUHOMIB, IO 3al03MYEHI K Yy TPaJuUIMHUX 1 HOBHX (HOpM
00pa3oTBOPUOTro MUCTEIITBA, TAK i y HOBITHIX TEXHOJIOT1H, y TOMY YHCJI1 €KOJIOTTYHOTO
CHpSIMYBaHHS.

Opna 3 mepmux peKIaMHUX areHuid, M0 3acTocyBaja BUKIIOYHO MPHUPOJHI
3aco0u AJisi po3pOOKHU PEKIAMHOTO MOBIJJOMJICHHSI — II€ aHTJIIHChKa Mejlia KOMIIaHis
Curb Media, uo Oyna 3acHoBana B 2008 porri. daxiBIii areHiii IHTErpyOTh JI0CB1]
MUCTELTBA, HAYKHU 1 TEXHIKU, IPU SKOMY €KOJIOT14HI MaTeplaiu Ta XyA0XKHI IPUIUMHU
JI€HA-apTy € TOJIOBHOIO 3acajiol0 MpHU po3poOli Au3aiiHy pekjaMu. Tak pekinamHa
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kammadis "EX", mo Oyna pospobmena Curb Media y 2009 porti 3a q0moMororo
cHenlajgbHUX ITaMIIIB Ha CHITY, 1 JOC1 MPUHOCUThH O3UTUBHUI BILUIMB Ha OpeHs (puc.
1). Biagnedatok Ha MICKy Ta CHITY € HAaUOpPOCTIIIMM 13 yCIX METOJIB BUKOPHUCTAaHHS
NPUPOJHOTO MaTreplagy B peKjaMl. 3aCTOCOBYIOYM CIIELIaIbHY I€YaTKy, MO>KHa
HAHECTU 300pa)KEHHA JIMIIE Ha JACSKHUM Yac 1€ W B 3aJI€KHOCTI BiJl MOTOJHUX YMOB.
[Ipore Taka TexHIKa BUKOHAHHS PEKJIAMHOIO IOBIJIOMJIEHHS CIIpUS€ 3aJTy4YEHHIO
IPOMAJICBKOCTI: XO4Ya BIANEYATKH HE JOBIO TPUBATUMYTh (hi3u4HO, (pororpadii ta
B1JICOPOJIMKH, SIKI OyJIM CTBOPEHI MiJ Yac MPOBEIECHHS PEKJIAMHOI KaMIlaHii, MOXYTb
OyTH JOCTYNHUMHU [JIsl CHOPUMHATTS pPOKamMH, OCOOJMBO IICHs TOrO, SIK BOHH
NOTparisATh 10 [HTEepHeTY.

Puc. 1 Pexiiamua kammnanis "EX", po3po6aena Curb Media (2009)

Kpim Toro, Curb Media BuKOpHCTOBY€E NpPUPOAHI Marepiadd HE TIIbKH B
MICBKOMY CEpPEIOBHII, aje W Ha MOJAX, IUIshKaX, CKENSIX, CTBOPIOIOYM BEJIMYE3HI
MOBIJOMJICHHS, IO MOKHA MOOAYMTH 3 BEIWKHX BIJICTAHEH, a 1HOJI TIJBKH 3
NTAalIMHOTO TOJIbOTY, SK LEe BiAOynocs mpu po3poOLil PEeKIaMHOIO OrOJIOIICHHS,
BUKOHAHOro Ha micky s cynyTtHukoBoro kanaiy UKTV Gold Satellite channel,
poboua moBepxHs AKoro ckiana 6au3bko 70 x 40 u, a Yac BUKOHAHHS pOOOTH — CIM
T'OJIMH.

[IpoBiaHa Te3a areHiiii — 11¢ BUKOPUCTAHHS aOCOJIFOTHO O0€3MEeYHUX TEXHOJOT1H 1
MIPUPOJIHIX MaTepiaiiB A cepeaoBuina. [IpoTsaromM ocTaHHIX POKIB areHIliss BUKOHY€
peTeNbHO MPOAyMaH1 CKYJIBITYPH 3 MICKY, PI3bOJICHHS 0 JIepeBY, pOOOTH, BUKOHAHI
32 JIONOMOTOK POCIMH Ta IHIIMX NPUPOAHIX MarepiaiiB, TAKUM YUHOM areHIis
CIeiaIi3yEThCS Ha BUPOOHHUIITBI €KOJIOTTYHO YUCTUX PEKIIAMHUX HOCIIB.

Po6ora arenmii Fresh Green Ads (Himepnanmau) Takox Oa3yeTbcsl TIIbKH Ha
€KOJIOTIYHO YHUCTUX crocobax mnonayi iHdopmarii. Sk mnpukiag HE3BHYAWHOTO
pilieHHs MOkHa HaBecTH pekiamy okeanapiymy SEA LIFE Scheveningen, norotun
SAKOTO TIPOSBIISIETHCS HA TMOBEPXHI TPOTyapy TUIBKM MiAg 4ac Jomry. Takwuii
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IHHOBAIMHNUI croci0 ITOBIJOMJIEHHS  CIIEIIAJICTH areHili BHU3HAYMWIN  SIK
RAINCAMPAIGN, i € ekonoriyHoo 30BHIMIHBOIO PEKIaAMOIO, III0 BHKOPHCTOBYE
mutre pomoBy Boxy (Puc. 2). Kpim Toro areniiero Oyna po3po0iaeHa My IbTUMEIIITHA
texHosoriss WATER DROP ADVERTISING, mo BUKOpUCTOBYE BOJSIHI Kparuti K

pEKIIaMHUN HOCIH.

Puc. 2 Texnomnoris «RAINCAMPAIGN», po3po6nena Fresh Green Ads.

Inma wHigepnanaceka arenimiss GreenGraffiti Takox po3poOisie HeTpaauiIiiHI
30BHIIIHI PEKJIAMHI MOBIJOMJICHHS 32 JOIOMOTIOI0 MPUPOJHHUX METOIB, TaKUX SK
3BOPOTHIN TpadiTi, BiANEYATKH Ha IICKY, BUKOPUCTAaHHS MOXY, MOJIOYHOi (hapou,
KpelIu TOIIO, KI MAaIOTh HU3bKHUH BIUIMB HA HABKOJUIIHE CEPEOBULIE 3 BUCOKHM
BIUIUBOM Ha ayauTopito. [l areHmis crnemiamizyeTbcs Ha pPo3poOlil PEeKIaMHOTO
MOB1JIOMJICHHSI 3 POCIIHH.

Maiixe nBanudaTh pOKIB pekiamHa areHuis Street Advertising Services
(IHoTnanmist) mpaiffoe 3 MICIEBUMHU OpraHaMH 3 METOI0 3a0€3IMEeUEHHs] €KOHOMIYHO
e(eKTHUBHOI aJbTEPHATHBU 3BUYANHOI pEKJIaMH, J0NOMarae mnopajgamMu MiCIIEBUM
KUTEJSIM 1 TypUCTaM BIAMOBIAHO KYJbTYPHHMX 3aXO1B, HAJA€ PEKJIAMHI MOCIYTH 3a
JOTIOMOT'OI0  PEBEPCUBHOrO rpadiTi, IO MOKpAUIye CTaH MICBKOTO CEpeIOBHUIIA.
AreHIisT TaKOXX KOPHUCTYETbCS XyAOXKHIMU 3acobamu 3D rpaditi, sikuii 3100yB
YHUCEJbHY MOIMYJISPHICTH 1 BITHOCHY 3aKOHHICTb, 3aBJISIKK YOMY 3aiHSB CBOIO HIIY B
IPOCYyBaHHI OpEeHIB.

Pexnamui mpoexktu arenmii JCDecaux MaroTh €KOJIOT14HI, COLIaJIbHI Ta
rpoMajicbki mpioputetn. JCDecaux OyB 3acHOBAaHMM 3aBASKH 1HHOBAI[IHHOMY
MapKETHHTOBOMY DIIICHHIO: BYJWYHI MeOJI1 (DIHAHCYIOTHCS 32 PaXyHOK pEKJIaMHu, 110
CTaJ0 OCHOBOKO IOCTYT areHilii, o0 MarTh BHUCOKI €KOJOTi1YHI Ta (DYHKIIIOHAJbHI
XapaKTePUCTUKHU Ta CIPHUSAIOTH MOJINIICHHIO SKOCTI XKUTTSA B MicTax. Tak y dpanii
JCDecaux BcTaHOBWJA pe3epByapu il 300py JOLIOBOI BOJHU, SIKy 3TOIOM
BUKOPHUCTOBYIOTH IPU CEPBICHOMY OOCITYyTOBYBaHH1 00'€EKTIB BYJIMYHUX MEOJIIB.
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B VkpaiHi exosjoriyHuil HampsiM B JIM3aiiHl cepeoBHUINA MICTa BIAOYBA€ThCS
MOBUIbHO, anie cupsiMoBaHo. Tak B3uMmky 2012 poky y Kuesi Oyno po3pobiieHo
JIOTOTUI KOMIaHli, sika BUPOOJIsie KOHCEPBOBAaHI MPOJAYKTH XapuyyBaHHS, B IU3ailH1
AKOro OyB BUKOpUCTaHUU cHIr. Y jumHi 2015 poky eKonoriyHi 3aX0Au TPOBOIUIUCS
B PiBHOoMy, iHimifioBani I'pomaasHcekoro Mepexero OIIOPHU, i1ndopmaniiinum
nopranoMm KUTJIO ta ExoknyOoM: KpeaTHBHa BEJIOCUIIEHA pEKJIaMa MpUBEpTaia
yBary MEIIKaHIIB [0 MNpo0JIeMH €HEepro30EpeKeHHsd Ta MepepoOKH BTOPUHHOI
CUPOBHHH.

Arenuis BigMedia, mo mnpantoe Ha TepeHax YKpaiHl, aKTUBHO HPOCYBa€
ekoJioriuHi 3acobu pekyiamu. Tak BoceHu 2013 poky y mentpi KueBa 3'siBuiach
3yIMHKa IPOMAJICBKOI0 TPAHCIIOPTY 3 He3BMYailHUMU naHensimMu — BigMedia pasom
3 Master AD Ukraine peanizyBajiu MPOEKT 31 CXOXKOI TEXHOJOTIEI0 [Jisi OpeHmy
Cymus B YkpaiHi.

CyuacHa eko-pekiiama nepedyBae B Mpolieci CTPYKTYpyBaHHS 110 BChOMY CBITY, a
MPOMO3UIIIT 11010 1THHOBALIMHUX 3€JICHUX TEXHOJIOT1H Ta KpeaTUBHUX 3ac001B Mmojayl
pekiaMHO1 1HpopMallii € TAKUMH, 110 B JEAKIH Mipl BUPILIYIOTh €KOJOTIYHI MUTAHHS
CYy4aCHOTO MICTOOY/IIBHOTO CEpeIOBHUIIA, 00'IKTH SIKOTO CTalOTh CBOEPIIHUMH Mejlia-
MalJaHYNKaMHU.
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@®opMHUpPOBaHHE IKO-PEKIAMbI B COBPEMEHHOI apXUTEKTYPHOI cpeje.

Paccmotpeno  ¢opMupoBaHHME OSKOJOTHYECKOW pEKJIaMbl Kak OJHOW W3
COCTAaBJISIFOIIMX AJIEMEHTOB JIM3aiiHA APXUTEKTYPHOW CpPEAbl, KOTOPBIA BIMUSAET Ha
KAQUECTBEHHBIC  XAPAKTEPUCTUKU TOpoOJa. BBIABIEHBI HOBBIE  BO3MOXKHOCTH
TBOPYECKOTO MPeoOpa3oBaHUsI TOPOJICKON Cpe/ibl, MPU KOTOPOM HCIOJIB3YIOTCA KaK
COBPEMEHHBIC WHHOBALIMOHHBIE TEXHOJOTHHM, TaK W XYJOKECTBEHHBIE CPEACTBA,
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XapaKTepHBIC 11 HOBBIX BHJJOB H300pPa3HTEIBHBIX HMCKYCCTB. AHAIU3UPYIOTCS
IPUEMBl M TIOJXOJAbI B JU3aiiHE PEKJIAMHOI'O0 COOOIICHHS, KOTOPHIC COOTBETCTBYIOT
AKOJIOTUYEKHU YHUCTHIM TEXHOJIOTHSIM.

KnroueBble coBa: 3KO-pekiama, 3KOJOTHYECKHM MOAXOJ B PEKJIaMe, JTU3anH

apXUTEKTYPHOU Cpelibl, TOPOJCKas Cpe/ia, 3eJIEHbIE TEXHOIOTUU.

Abstract

Olkhovska O. V. PhD arch., associate professor, Department of Design
architectural environment, KNUCA.

Formation of eco-advertisements in the modern architectural environment.

Considered the formation of environmental advertising as one of the constituent
elements of the design of the architectural environment, which affects the quality
characteristics of the city when advertising uses various typical items of engineering
and urban equipment, information signs and surfaces, reformats them to solve
commercial and utilitarian tasks. Considered that the modern architectural environment
1s formed with the help of numerous components, including advertising messages. New
possibilities of creative transformation of the urban environment are revealed, in which
both modern innovative technologies and artistic means characteristic of new types of
visual arts are used. Analyzed techniques and approaches in the design of the
advertising message, which correspond to ecologically clean technologies. Considered
the use of absolutely safe technologies and natural materials for the urban environment.
Considered environmental projects leading advertising agencies in this area: Curb
Media, Fresh Green Ads, GreenGraffiti, Street Advertising Services, JCDecaux,
BigMedia, which use technologies such as CLEAN ADVERTISING, WATER DROP
ADVERTISING, RAINCAMPAIGN, SAND PRINTER, SAND ADVERTISING,
MOSS -GRAFFITI, 3D STREET ART ADVERTISING. Considered the ecological
direction in the design of the environment of the city in Ukraine, which is slow, but
directed and initiated by public organizations, which are supported by city
administrations.

Keywords: eco-advertising, ecological approach to advertising, design of the
architectural environment, urban environment, green technologies.
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